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ABSTRACT  

Buying a drink is a necessity for everyone in this world. but there are some drinks that we often encounter and are consumed 

by humans. This drink, of course, comes from a variety of ingredients, one of which is fruit. all the drinks we make are 

quality drinks and affordable prices. We also use a variety of fresh and new beverage ingredients. As technology evolves, it 

becomes easier for people to access everything including buying fresh and healthy drinks, and now you can use the 

“SweetDrinks” ordering platform. This app relates to people ordering drinks. The name of this app is Sweet Drink. Why is it 

called a sweet drink? because this app tries to help people find a variety of drinks, and also comfortable with the services 

provided. This application can be used by everyone for free. This application can also be developed via android. The logo 

used uses the concept of millennial children's drinks with a doodle aesthetic to attract buyers. This logo was also created to 

draw the attention of shoppers towards their drinks as well as the services provided by the app. SweetDrinks is an application 

that is intended for people who want to easily buy drinks such as juice, coffee, and some other fresh drinks, no longer need to 

go to a shop or cafe to buy drinks. the way this application works is the same as other platforms in general, the buyer can 

choose the drink to be purchased then the buyer can also determine the number of drinks to be purchased, after that the buyer 

will be directed to fill in the address, after that the buyer can make a payment, after making payment for the goods already 

purchased will be immediately processed for delivery to the destination address. 
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1.  INTRODUCTION 
 

The rapid development of trading businesses at this time makes information a very important 

role in supporting operations[1,2,3,4,5]. Operating system technology to achieve the store's desired 

goals [6]. Internet technology has been proven to be one of the effective and efficient information 

media in disseminating information that can be accessed by anyone, anytime and anywhere. Internet 

technology has a huge effect on commerce or business. Only from home or office space, prospective 

buyers can view products, products on a computer screen, access information, order and pay with the 

available options. Prospective buyers can save time and costs because they do not need to come to the 

store or place of transaction. So from their seats they can make decisions quickly. Online transactions 

can connect sellers and potential buyers directly without being limited by space and time. 

Online sales transactions have potential buyers from all over the world [7,8,9,10,11,12]. In the 

sales process in this way, the store's revenue does not increase significantly. In addition, the 

development of the store feels a bit slow. Therefore, an online sales system was designed using sales 

promotion media with the aim of increasing sales volume so that store revenue increased. In the era of 
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globalization as it is today, it is undeniable that information is something that is very much needed. 

Because information is like blood flowing in the body of a business. The information is stopped or 

late, then the business system will be slow. Competitive and evolving market conditions and the 

complexity of a company make reliable information on a timely basis, very important for all levels of 

management. 

Buying a drink is a necessity for everyone in this world [13,14,15,16],  but there are some 

drinks that we often encounter and consume a lot by humans. This drink certainly comes from a 

variety of ingredients, one of which is fruit. all the drinks we make are quality drinks and affordable 

prices. We also use a variety of fresh and new beverage ingredients. As technology develops, it is 

easier for people to access everything including buying fresh and healthy drinks, and now you can use 

the ordering platform, "SweetDrinks".  

 

2. LITERATURE REVIEW 

 
 

Figure.1. SweetDrinks Logo 

 

The logo used uses the concept of millennial children's drinks with aesthetic scribbles to get 

buyers' interest. This logo was also created to attract buyers' attention to their drinks and also the 

services provided by the application. 

Research according to (Handita et al, 2012) entitled Web-based Sales Information System At 

Usantex, this study resulted in an online store application using the PHP programming language, 

MySQL as a database, Macromedia Dreamweaver 8 as an HTML editor and Coreldraw as an image 

editor. This application has three main functions. First, for general users, every website visitor can 

view product catalogs, use website services, but cannot place product orders. The second is members 
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who can place orders for products. Finally, the administrator can manage product data, manage orders 

and obtain reports. 

The next research according to (Yessy and Suprianto, 2017) entitled Responsive Web-Based 

Cracker Product Sales Information System (Case Study at UD Sumber Makmur), the results of this 

study are an effective sales information system that is fully managed by an administrator in 

controlling all information relating to the governance of product data and sales data, and special menu 

facilities are provided for customers to obtain information and make transactions. 

Further research according to (Qomaruddin et al, 2018) entitled Web-Based Batik Sales 

Information System at the Setono 10S Wholesale Market Store, the results of this study are an online 

Sales Information System covering the use of the site by customers such as customer registration, 

purchasing and ordering goods, notification of information latest. Site settings by the admin both in 

the process of securing various data, shipping goods, adding goods and buying and selling 

transactions. All of these things are used to accommodate data to facilitate the process of information 

systems. 

Further research according to (Hayat and Riyandho, 2019) entitled Design and Build a Web-

Based Sales Information System at Pt Samator Gas Industri. The results of this study include a menu 

of Payment facilities, customers can make their own payments and then show proof of payment 

through uploading proof of payment or transfer into the system, making travel documents, invoices 

and receipts no longer manually, only need to input based on the letter number and all the data has 

been integrated in the database, Application Management and Sales Administration, Sales 

Administrators can monitor incoming orders from all customers, and process further, report 

generation, sales reports can be directly made online and can be directly printed according to the 

period (every month) which are desired. The application in this research uses PHP and MySQL 

database. 

Based on previous research, the application used was the PHP version of Macromedia 

Dreamweaver and it was not responsive and there were still many tools that did not exist such as 

database backups, while in the research conducted using the application with the CodeIgniter version 

and could be responsive, as well as some additions to some facilities such as the menu the user could 

place an order. and cancellation if it doesn't match the choice, on the transaction menu and payments 

are made from the application or can use bank transfers so the user when he comes to the outlet can 

immediately take orders without having to queue first, on the order delivery menu if the user is still in 

the Lamongan Regency area then Free shipping is given to users with a purchase record of at least 3 

order items, while the database backup menu is provided with an export and import menu which is 

used to store product data, user data, and transaction data. 
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3. RESULTS  AND  DISCUSSION 

SweetDrinks is an application that is intended for people who want to easily buy drinks such as 

juice, coffee, and some other fresh drinks, no longer need to go to a shop or cafe to buy drinks. the 

way this application works is the same as other platforms in general, the buyer can choose the drink to 

be purchased then the buyer can also determine the number of drinks to be purchased, after that the 

buyer will be directed to fill in the address, after that the buyer can make the payment, after making 

the payment, the goods that have been purchased will be processed immediately for delivery to the 

destination address. 

4. CONCLUSION 

In this era of globalization, there are a lot of jobs that can be done practically and can arrange 

things according to what we want, using online-based technology, now we can buy something with 

just one click, it's that simple. That's why we present the specially designed SweetDrinks application. 

to buy fresh drinks so that it can make it easier for people to buy something so there is no need to go 

to a coffee shop or cafe and carry cash. 

REFERENCES 

[1] Jelonek, D., Tien, N. H., Dao, M. T. H., & Minh, D. T. (2022). Comparative analysis of 

business strategy of Vietnamese real estate developers: the use of Hoffer matrix.“. International 

journal of multidisciplinary research and growth evaluation, 3(1), 197-204. 

[2] Gepner, P., Tien, N. H., Dao, M. T. H., & Minh, D. T. (2022). Analysis of business strategy of 

leading Vietnamese real estate developers using SWOT matrix. International journal of 

multidisciplinary research and growth evaluation, 3(1), 181-187. 

[3] Xu, L. D., Xu, E. L., & Li, L. (2018). Industry 4.0: state of the art and future 

trends. International journal of production research, 56(8), 2941-2962. 

[4] Aydiner, A. S., Tatoglu, E., Bayraktar, E., & Zaim, S. (2019). Information system capabilities 

and firm performance: Opening the black box through decision-making performance and 

business-process performance. International Journal of Information Management, 47, 168-182. 

[5] Alzoubi, H. M., & Ahmed, G. (2019). Do TQM Practices Improve Organizational Success? A 

Case Study of Electronics Industry in the UAE”. International Journal of Economics and 

Business Research, 17(4), 459-472. 

[6] Li, M., Shen, L., & Huang, G. Q. (2019). Blockchain-enabled workflow operating system for 

logistics resources sharing in E-commerce logistics real estate service. Computers & Industrial 

Engineering, 135, 950-969. 

[7] Ali, B. J. (2020). Impact of COVID-19 on consumer buying behavior toward online shopping in 

Iraq. Ali, BJ (2020). Impact of COVID-19 on consumer buying behavior toward online 

shopping in Iraq. Economic Studies Journal, 18(42), 267-280. 

[8] Roggeveen, A. L., & Sethuraman, R. (2020). Customer-interfacing retail technologies in 2020 

& beyond: An integrative framework and research directions. Journal of Retailing, 96(3), 299-

309. 

[9] Choi, D., Chung, C. Y., & Young, J. (2019). Sustainable online shopping logistics for customer 

satisfaction and repeat purchasing behavior: Evidence from China. Sustainability, 11(20), 5626. 

[10] Giao, H., Vuong, B., & Quan, T. (2020). The influence of website quality on consumer’s e-

loyalty through the mediating role of e-trust and e-satisfaction: An evidence from online 

shopping in Vietnam. Uncertain Supply Chain Management, 8(2), 351-370. 

https://doi.org/10.54482/IJEBIIITS/vol02-iss1/5
https://journals.insparagonsociety.org/


Muhammad Raffi Ghifari, et al.        60 

 

SWEET DRINKS APP: INNOVATIVE TECHNOLOGY APP TO BUY FRESH AND HEALTHY DRINKS 

 

[11] Kaur, H., & Kochar, R. (2018). A review of factors affecting consumer behavior towards online 

shopping. International Journal of Engineering and Management Research (IJEMR), 8(4), 54-

58. 

[12] Lubis, A. N. (2018). Evaluating the customer preferences of online shopping: Demographic 

factors and online shop application issue. Academy of Strategic Management Journal, 17(2), 1-

13. 

[13] Aji, P., Nadhila, V., & Sanny, L. (2020). Effect of social media marketing on Instagram 

towards purchase intention: Evidence from Indonesia’s ready-to-drink tea 

industry. International Journal of Data and Network Science, 4(2), 91-104. 

[14] Koopmann, A., Georgiadou, E., Kiefer, F., & Hillemacher, T. (2020). Did the general 

population in Germany drink more alcohol during the COVID-19 pandemic 

lockdown?. Alcohol and Alcoholism, 55(6), 698-699. 

[15] Naeem, M. (2021). Do social media platforms develop consumer panic buying during the fear 

of Covid-19 pandemic. Journal of Retailing and Consumer Services, 58, 102226. 

[16] Demartini, M., Pinna, C., Aliakbarian, B., Tonelli, F., & Terzi, S. (2018). Soft drink supply 

chain sustainability: A case based approach to identify and explain best practices and key 

performance indicators. Sustainability, 10(10), 3540. 

 

 


